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Abstract Background: Small and medium-sized enterprises (SMEs) generate a large share of
employment and value added worldwide, yet many fail to sustain growth because of resource
constraints and weak managerial capabilities.

Objective: This study examines how innovative management strategies contribute to sustainable
economic growth in SMEs.

Methods: A systematic review of peer-reviewed literature (2010–2025) was combined with
analysis of secondary statistical data on SME performance in [country].

Results: Four strategy groups emerge as most influential: digital transformation, open innovation,
business model innovation, and sustainability-oriented management. Their effect is strongest when
supported by dynamic capabilities and leadership commitment.

Conclusion: SMEs should treat innovation as a managerial system rather than a one-off project;
policy support should target managerial skills, not only financing.

Keywords: SMEs; innovative management; sustainable growth; dynamic capabilities; digital
transformation; business model innovation

1. Introduction
SMEs are the backbone of both developed and emerging economies. According to OECD

estimates, they account for roughly 99% of firms and about 60% of employment across OECD
countries (OECD, 2019). In Uzbekistan, SME development is a stated national priority, and its share
in GDP and employment has been rising [insert current figures from the State Statistics Committee].

Despite their importance, SMEs face limited capital, restricted market access, and a shortage of
managerial expertise. Classical theory places innovation at the center of economic development
(Schumpeter, 1934), while the resource-based view argues that firms sustain advantage through hard-
to-imitate capabilities (Barney, 1991). More recently, the dynamic capabilities framework explains
how firms sense opportunities, seize them, and reconfigure resources (Teece, 2007).

However, existing studies often examine technological innovation in isolation and pay less
attention to management innovation: new ways of organizing, deciding, and leading. Moreover,
“sustainable growth” is frequently reduced to profit growth, ignoring its environmental and social
dimensions (Elkington, 1997).

Research gap. There is limited integrative evidence on which innovative management strategies
most effectively support sustainable SME growth, particularly in emerging economies.

Research questions.
1.RQ1: Which innovative management strategies are most discussed in connection with SME

growth?
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2.RQ2: Through which mechanisms do these strategies affect sustainable growth?
3.RQ3:What conditions strengthen or weaken their effect?
Hypothesis. H1: SMEs that adopt innovative management strategies show higher and more

stable growth than those that do not.
2. Methods
2.1 Research design
A mixed-method, secondary-data design was used: (a) a systematic literature review and (b) a

descriptive analysis of official statistics.
2.2 Literature search
Databases: Scopus, Web of Science, and Google Scholar. Search string: (“SME*” OR “small and

medium*”) AND (“innovat*” AND “management”) AND (“sustainab*” AND “growth”). Period:
2010–2025.

4. Inclusion: peer-reviewed, English, focus on SMEs, explicit link between management
practices and performance.

5. Exclusion: large firms only, purely technical R&D studies, non-scholarly sources.
Screening followed PRISMA logic: identification, screening, eligibility, inclusion. [Insert

numbers: records found, removed, included.]
2.3 Secondary data
Data on the number of SMEs, employment, and value added for [country, years] were collected

from [national statistics office, World Bank, OECD]. Indicators: SME share of GDP, employment
share, and annual growth rate.

2.4 Analysis
Included studies were coded thematically by strategy type, mechanism, outcome, and moderating

factor. Statistical data were analyzed descriptively (trends, shares, growth rates).
2.5 Limitations of the design
No primary survey was conducted; findings reflect published evidence and official data and

should be read as indicative.
3. Results
3.1 Strategy groups identified
Digital transformation. Adoption of cloud tools, e-commerce, and data analytics lowers

transaction costs and widens market reach, which matters most for resource-poor SMEs.
Open innovation. Collaboration with customers, universities, and other firms lets SMEs access

knowledge they cannot build alone (Chesbrough, 2003).
Business model innovation. Redesigning how value is created and captured often yields more

growth than product improvements alone (Chesbrough, 2010).
Sustainability-oriented management. Resource efficiency, responsible sourcing, and

stakeholder engagement reduce costs and improve legitimacy and access to finance.
3.2 Mechanisms
The reviewed literature points to three channels: (1) efficiency gains through process and

organizational innovation; (2) market expansion through new products, channels, and partnerships;
and (3) resilience through adaptive capacity in the face of shocks.



Vol 12.No 10. October
2026

Page 935

3.3 Moderating conditions
6. Positive: committed leadership, employee skills, an innovation-friendly culture, access to

finance, and supportive institutions.
7.Negative: short-term orientation, weak digital infrastructure, regulatory burden, and low trust

in partnerships.
A meta-analytic finding worth noting is that innovation does not benefit all SMEs equally; its

effect depends on context, firm age, and environment (Rosenbusch, Brinckmann & Bausch, 2011).
3.4 Statistical overview
[Insert one table: year, SME share of GDP (%), SME employment share (%), growth rate (%),

and a short description of the trend.]
Table 1. Summary of strategies and expected outcomes

Strategy Main mechanism Main outcome

Digital transformation Lower costs, wider reach Revenue growth

Open innovation Knowledge access Faster innovation

Business model
innovation

New value capture Competitive advantage

Sustainability
management

Efficiency, legitimacy Long-term stability

4. Discussion
The findings support the idea that innovation in SMEs is as much a managerial issue as a

technological one. This is consistent with dynamic capabilities theory: firms that continuously sense
and reconfigure outperform those relying on static advantages (Teece, 2007).

Three implications follow. For managers: adopt innovation incrementally, starting with low-cost
digital tools and partnerships, and embed sustainability in strategy rather than treating it as compliance.
For policymakers: combine financial support with management training, advisory services, and digital
infrastructure. For emerging economies such as Uzbekistan: institutional quality and access to finance
likely determine whether SMEs can convert innovation into durable growth.

Limitations. The study relies on secondary evidence, English-language sources, and publication
bias toward positive results.

Future research. Future studies should test the proposed relationships using firm-level survey
data and panel or structural equation modeling, and compare sectors such as tourism, manufacturing,
and services.

5. Conclusion
Innovative management strategies (digital transformation, open innovation, business model

innovation, and sustainability-oriented management) are key drivers of sustainable SME growth when
supported by leadership and dynamic capabilities. Strengthening managerial capacity, not just funding,
is the most promising route to long-term SME competitiveness.
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